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Providing a safe work environment where all our Family members feel safe to be who they are, is key to 
our ROTO Family. That is why, from 2021, every meeting starts with Safety First focussing on improving 
safety awareness and safety behaviour.

2021 was an important year for ROTO. Together with our Business Units, we built our ROTO Strategy House: our 
compass to drive The Sustainable Colourful Metal Family Group and meet the 17 UN Sustainable Development 
Goals integrated into our core themes. 

Acquisition of Prestia
At the same time, 2021 was dominated by the acquisition of Prestia, with 400 new Family members and more 
than € 40 million turnover in France. Another highlight of 2021 was the Roto People Survey (RPS) which was held 
among all our Business Units, including Prestia. We questioned and listened to all of our ROTO Family members, 
making sure all voices were heard, followed by creating joint action plans to further improve. We are proud to 
have achieved a nearly 95% participation rate! 

Excellent performance
Although the corona pandemic was still in full swing, 2021 was a positive year overall. Not only strategically on 
the eight core themes, but also on financial performance. Our Business Units largely recovered from the decline 
in 2020 and produced a consolidated after-tax result of € 11.7 million (2020: € 3.4 million), with only a marginal 
contribution from Prestia.

We are proud that we have achieved this in an ever faster changing world and we are very grateful to our 
Business Units and especially to our Family members for playing a fundamental role in delivering these 
excellent results. Therefore, we are confident to continue our efforts for 2022 and beyond. 

 

We thank all our Family members for the extra 

efforts during 2021 and for being entrepreneurial, 

reliable, passionate and committed

when it mattered most!

F O R E W O R D
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Sustainable future
Sustainability is high on our agenda. To enable a sustainable future and to meet the challenges ahead, it must 
be anchored in our ROTO Family culture and the structure of our organisation, in who we are and how we work.

Overall, it is important that we understand our impact, minimising the potential negative effects of our activities 
and maximising the positive effects. It is no longer enough to provide jobs and make money, we must contribute 
to society and create added value for our Family members and the stakeholders of the ROTO Ecosystem. 

To help us identify our impact areas and the associated risks, we are working on labelling our data. This will 
help us to make informed and transparent decisions and report on them in accordance with the Corporate 
Sustainability Reporting Directive (CSRD).

Thank you
We thank the entire ROTO Ecosystem stakeholders and in particular our costumers for their ongoing and new 
business. 

Note:
At the time of publication of this annual report summary, terrifying events are unfolding in Ukraine. We are 
shocked by these events that affect all Ukrainian people and in particular our Ukrainian Family members 
at Staco Polska, whom we support where possible. We have ceased all business with Russia and are closely 
monitoring the situation. We can only hope that this war will end soon. 

In the meantime, initiatives through Staco Polska have been started and will be supported for as long as 
necessary by all our Business Units and all our 1,155 ROTO Family members.

Uitgeest, 10 May 2022

Ditmar Koster, CEO 
Tom van Lindert, CFO

F O R E W O R D
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OUR COMPANY 
PROFILE
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ROTO THE SUSTAINABLE COLOURFUL  

METAL FAMILY GROUP

Roto B.V.  is  a 100% independent family  business 

and is  the holding company of  ROTO. I t  ac ts as a 

commit ted investment company for ROTO and is 

cont inuously look ing for a sustainable return.

We support our Business Units financially and strategically to achieve further sustainable growth and added 
value for our Family members and the ROTO Ecosystem.

At 5 October 2021, ROTO acquired 100% of the shares of Prestia, which perfectly complements the ROTO 
business portfolio both in terms of activities and geographical location. With this acquisition, ROTO now has 
five Business Units: 
 

YOU BUILD WE SUPPLY RELIABLE AND FAST> C R E AT E A N D I N S P I R E sustainable excel lence

 
The integration of Prestia is well underway and we encourage collaboration between our Business Units to 
strengthen our ROTO Family culture. 

When you look in the right direction, 

all you have to do is move forward.
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Within our ROTO Family Group, the Business Units operate autonomously and focus on their core business: 
steel and steel processing, grating technology, surface treatment and zinc recycling. The Business Units are 
primarily focused on the European market and provide their services from the Netherlands, Belgium, France, 
Germany, Poland and the United Kingdom. 

 

BIENVENUE DANS 
LA FAMILLE ROTO !
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OUR ROTO  
STR ATEGY HOUSE: 

THE WHY, HOW AND 
WHAT
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In 2021,  we have housed our purpose,  core 

values ,  Business Unit  s trategies and s trategic 

core themes,  in which the 17 UN Sustainable 

Development Goals are integrated as much as 

possible,  in our ROTO Strateg y House,  a house with 

a sol id foundation,  s trong walls  and a s turdy roof. 

ENTREPRENEURIAL, RELIABLE, PASSIONATE & COMMITTED

FINANCESAFETY SUSTAINABILITY INNOVATIONDIGITALISATIONPEOPLE SALESMARKETING

T H E  S U S T A I N A B L E    M E T A L  F A M I L Y  G R O U PCo
lourful

YOU BUILD WE SUPPLY RELIABLE AND FAST> C R E AT E A N D I N S P I R E sustainable excel lence
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OUR PURPOSE
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For our ROTO Family,  who “ l i ves ”  in our ROTO 

Strateg y House,  our purpose to be  

THE SUSTAINABLE COLOURFUL METAL  

FAMILY GROUP  is  central .

1. THE: it is our ambition to be world champions in our field.

2. SUSTAINABLE: we are committed to a sustainable future for our Family members and the environment and 
we have sustainable financial policies to secure the future of our Family Group.

3. COLOURFUL: we not only have diverse and colourful activities, but also a diverse and colourful work force.

4. METAL: the playing field in which we want to be world champions. We explicitly exclude other materials to 
ensure focus.

5. FAMILY: we are a Family business. All members of the ROTO Family support each other in good and bad 
times, share the burden and reap the benefits. 

6. GROUP: we work together as a group towards a sustainable financial future that gives us the freedom to 
realise our ambitions. Together we are stronger.

We believe that by being THE SUSTAINABLE COLOURFUL METAL FAMILY GROUP we can contribute to a better, 
more sustainable and more colourful future for our Family members, the ROTO Ecosystem and everyone 
around us. And by doing so, we can pass on our Family business to future generations.
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OUR CORE VALUES
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Our core values ENTREPRENEURIAL, RELIABLE, 

PA SSIONATE AND COMMIT TED  indicate who we 

want to be and what you can and may expec t from 

us.  Our core values are an impor tant par t  of  our 

Family  cul ture,  connec t ing our Family  members to 

the ROTO Ecosys tem and ref lec t ing how we want to 

do business and interac t  with each other.

We are convinced that by working with passion and feeling involved in our work, we enjoy our work more, 
perform better, have a positive influence on our Family members and provide added value within our Business 
Units. After all, we can only be sustainable if we are entrepreneurial, reliable, passionate and committed. 

ENTREPRENEURIAL
ONDERNEMEND ESPRIT D’ENTREPRENDRE

UNTERNEHMERISCH PRZEDSIĘBIORCZY

R E L I A B L E  
BETROUWBAAR FIABLE

ZUVERLÄSSIG GODNY ZAUFANIA 

R E L I A B L E
GEPASSIONEERD PASSIONNÉ

LEIDENSCHAFTLICH  PEŁEN PASJI 

C O M M I T T E D 
BETROKKEN ENGAGÉ

ENGAGIERT ZAANGAŻOWANY
 

OUR CORE VALUES



E NTR E PR E N E U R I A L
ONDERNEMEND ESPRIT D’ENTREPRENDRE 

UNTERNEHMERISCH PRZEDSIĘBIORCZY

A deal is a deal: we do what we say, and 
we say what we do, whether we deal 
with colleagues, customers or other 
stakeholders of the ROTO Ecosystem. 
We work together openly and honestly 
and challenge each other. We contribute 
positively to the implementations 
of decisions taken and help to solve 
problems and create new opportunities.

We have a positive attitude and are open 
to improvements and new opportunities. 
We encourage each other to ask questions 
and be ambitious. To make progress, we 
take new initiatives and we are not afraid 
to make mistakes and learn from them.
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R E LI A B LE
BETROUWBA AR FIABLE  

ZUVERLÄSSIG GODNY ZAUFANIA
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PA S S ION ATE
GEPASSIONEERD PASSIONNÉ  

LEIDENSCHAFTLICH PEŁEN PASJI

We are loyal and committed to the 
business. We are helpful and take care 
of each other, but we are also critical and 
demanding of one another. We are always 
willing to give more where necessary and 
committed to achieving our sustainability 
objectives.

We always put our best foot forward. 
When working with passion and 
enthusiasm, work becomes much 
more enjoyable and inspiring. We also 
encourage each other to be eager to 
learn and to focus on innovation and 
development. By daring to dream, we can 
push boundaries.

CO M M IT TE D
BETROKKEN ENGAGÉ ENGAGIERT  

ZA ANGAŻOWANY
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OUR BUSINESS 
UNITS
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Our f i ve Business Units prov ide di f ferent ac t iv i t ies , 

produc ts and ser v ices and operate in di f ferent 

markets.  Therefore,  they al l  have their  own business 

s trateg y which must contr ibute to our purpose.

Legal structure

100% 99.99933%

0.00067% 100%
100%

Roto Staal 
Holding B.V.

Rotocoat 
Holding B.V.

Staco 
Holding B.V.

Roto MD
Holding B.V.

Prestia Protector
(Prestia Pro) SAS

De Boer Staal B.V.

100% De Boer 
Snijbedrijf B.V.

100%

100%

100%

100%

100%

100%

100%

100%

Expl. mij Roto 
Uitgeest B.V.

Roto IT B.V.

Rehol B.V.

100% 100% 100% 100% 58%

100%

99,9667%0,00333%

Roto B.V.

Rezinal N.V
Dejo 

Metaalindustrie B.V.

Expl. mij Roto 
Wolvega B.V.

Staco Polska Sp. z o.o.

Expl. mij Roto 
Reuver B.V.

Staco 
Deutschland GmbH

Staco Nederland B.V.

Staco Belgium N.V.

Staco Gratings UK Ltd.

100%

100%

100%

100%

100%

100%

100%

100%

Rotocoat B.V.

Rotocoat Wolvega B.V.

Rotocoat 
Hoogeveen B.V.

Expl. mij Roto 
Kampen B.V.

Rotocoat Kampen B.V.

Expl. mij Roto 
Heerhugowaard B.V.

Rotocoat Dieren B.V.

Expl. mij Roto
Dieren B.V.

100% Expl. mij Roto
Dreumel B.V.

100%

100% 8%

10%

90%

100%

100%

100%

49%

37,74%

20%

Prestia Societe Bretonne
de Galvanisation 
(Prestia SBG) SAS

100%

Energiculteurs 
de l'Oust SAS

Prestia Galvalek
(Prestia GK) SAS

Prestia Metal 
Protection

(Prestia MP) SAS

Prestia Galva 29
(Prestia G29) SAS

Prestia Galva Caux
(Prestia GCX) SAS

Prestia A2PR SAS

Prestia Cronolac
(Prestia CRC) SAS

Le Mans Peinture 
Industrielle (LMPI) Sarl

Bernard Traitement 
de SurfaceIndustrie
(BTS Industrie) SAS

Traitements de 
Surfaces Industrielles

(T.S.I.) SAS
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2021 was an exciting year with new customers that we are 

proud to serve. We care about our environment and are 

extremely proud that, compared to 2019, we have made a giant 

leap to reduce our carbon footprint by 93%*

Brendon Beumer, Marcel van Haarlem en Jack Vet, managementteam De Boer Staal

(*scope 1 and 2) 
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De Boer Staal and De Boer Snijbedrijf, based in the Netherlands, offer large stocks of steel and steel processing 
services under one roof: sheet steel, profiles and bulb flats in a wide range of qualities and sizes, specialist 
cutting capacity (autogenous, plasma), technical applications such as fusion edges, reduction and shaping of 
steel. De Boer Staal also has its own coating line for shot blasting and coating sheet steel and profiles for the 
construction and shipbuilding industry. 

YOU BUILD  WE SUPPLY
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The decision to expand our manufacturing capabilities in the 

Netherlands and in Poland, was a major step towards realising 

our ambition to become the first choice for our customers in 

every grating and façade application.

Stephanie Dörenberg, Luc Munninghof en Ludger Kramer, management team Staco
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Staco provides a complete range of gratings, stair treads and associated products in steel, stainless steel, 
aluminium, as well as expanded metal. These quality products are used not only as floor gratings, but also 
increasingly as stylish wall and ceiling cladding, genuinely adding to the architectural value of a building. Staco 
products are found in multiple and varied sectors that include industry, residential and commercial/retail 
construction, offshore and shipbuilding, agriculture and civil engineering. Staco is an international group and 
has production sites and sales offices throughout Europe. 

CREATE AND INSPIRE
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We are proud and happy to have joined the ROTO Family. For 

us, this brings great opportunities to continue to develop and 

improve ourselves, with a focus on sustainability.

Marc Toulgoat, David Benoist, Ali Karabulut, Christian Wozniak and  Arnaud Zedet, management team Prestia
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On 5 October 2021, ROTO acquired Prestia, which is a perfect fit for ROTO in terms of activities and 
geographical location. 

Prestia specialises in the preservation of steel, stainless steel and aluminium through hot-dip galvanising, 
centrifuge galvanising, thermal zinc spraying, wet painting and powder coating. Prestia’s production sites are 
located in the north-west of France and provide a high level of service. 

THE BENCHMARK FOR ANTICORROSION
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In 2021, Rotocoat  invested in Heerhugowaard in a modern 

and sustainable pre-treatment with the longest pickling 

baths in the Netherlands and a new zinc furnace with a more 

sustainable burner system, a major step in making hot-dip 

galvanising more sustainable.

Gerlof Koster, Arjen de Vries, Saskia de Rie, Mehmet Cildir and Klaas Bergsma, management team Rotocoat



27

Rotocoat provides services such as the hot-dip galvanising and centrifuge galvanising of steel, the application of 
protective powder coatings to galvanised steel, steel, aluminium and stainless steel and thermal zinc spraying

Rotocoat has production sites in the Netherlands and is equipped for the preservation of large, wide and heavy 
materials. The combination of hot-dip galvanising and powder coating (duplex system) provides the most 
durable protection against corrosion of steel and gives the material a beautiful appearance. 

RELIABLE AND FA ST
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After a successful three-year program, we obtained the 

internationally recognised United Nations certificate of ‘SDG 

Pioneer’ in sustainable entrepreneurship.

Erwin Gerets, Kristiaan Deckers and Dieter Stulens, management team Rezinal
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Rezinal is a world leader and trendsetter in sustainable recycling of zinc ashes (zinc skimmings), zinc scrap and 
other zinc-containing materials. The efficient production process enables Rezinal to produce secondary zinc of 
the highest quality, apart from by-products such as fine zinc ashes and zinc bottom dross. The secondary zinc 
and by-products are used in high-value applications, such as brass production, hot-dip galvanising and zinc 
oxide production. 

Zinc recycling is perfect for a world that is becoming increasingly aware of the importance of sustainability. 
Rezinal is based in Belgium.  

SUSTAINABLE EXCELLENCE
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OUR CORE THEME 
OBJECTIVES
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Our objec t ives ,  based on the 17 United Nat ions 

Sustainable Development Goals (SDGs) ,  are 

ref lec ted into our eight core themes for which 

37 Key Per formance Indicators (KPIs)  have been 

determined. 

The overarching integrated ROTO dashboard is used to measure our progress. This dashboard is central to our 
continuous management challenge and builds. Our eight core themes apply to all our Business Units: safety, 
people, sustainability, marketing, sales, digitalisation, innovation and finance.

The table shows which SDGs we have integrated per core theme.

FINANCE

SAFETY

SUSTAINABILITY

INNOVATION

DIGITALISATION

PEOPLE

SALES

MARKETING
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OUR ECOSYSTEM
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I t  is  in our best interest  to take good care of  our 

economic ,  social  and sustainable env ironment ,  i .e. 

our Family  members ,  customers and suppliers ,  in 

the places where we operate and interac t  with our 

s takeholders.  The ROTO Ecosys tem s tr ives for the 

best possible outcome.v

All members and stakeholders of the ROTO Ecosystem have an interest in ROTO and affect or are affected by 
each other and pursue added value for their collective goals.

The ROTO Ecosystem members and stakeholders are:

ROTO FAMILY 
MEMBERS

SUPPLIERS

FAMILY 
SHAREHOLDERS

SUPERVISORY 
BOARD

SERVICE
PROVIDERS

FINANCIAL 
INSTITUTIONS

COMPETITORS LOCAL GOVERNMENT 
AGENCIES

NATIONAL GOVERNMENT 
AGENCIES

LOCAL
COMMUNITIES

NEIGHBOURING 
RESIDENTS

INDUSTRY ASSOCIATIONS, INTEREST GROUPS,
UNIONS, BRANCH ORGANISATIONS 

AND PARTNERSHIPS 

CUSTOMERS

INVESTORS



OUR HIGHLIGHTS
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JANUARY FEBRUARY

New CEO ROTO  
Ditmar Koster

New Roto Supervisory 
Board Member Heleen 

Cocu-Wassink

Solar panels on roof  
De Boer Staal operational

Steel cut to size for 
Zeebrugge Pierre 

Vandamme lock gate - 
Project De Boer Snijbedrijf

MARCH APRIL

Start construction of new 
chemical pre-treatment of 
Rotocoat Heerhugowaard

Rezinal operated 1,000 
days without lost time 

accidents

ROTO People Survey and 
communication of results

Roll-out Work from home 
arrangement for Family 

members 

MAY JUNE

IS
O

 9001:2015

Rotocoat project Circular 
pavilion wins Benelux 

Trofee Thermisch 
Verzinken 2021

Rotocoat prolongates  
CSR certificate based on  

NEN-ISO 26000

De Boer Staal prolongates 
ISO 9001 certification

Staco project Little C wins 
Jury and Public Award 

Rotterdam Architecture 
prize 2021



OUR HIGHLIGHTS
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JULY AUGUST

CO2 emissions (scope 1 
and 2) decreased by 1,603 
tonnes (-15.6% compared 

to 2020 Q1-Q2)

Rotocoat project tropical 
greenhouse for Cologne 
Botanical Gardens wins 

BTTV 2021

Rotocoat, De Boer Snijbedrijf 
and Staco score ‘highly 

recognised’ in customer 
satisfaction survey

Rotocoat Project – Art work 
Green Egg – Marcel Smink

SEPTEMBER OCTOBER

ROTO Leadership Team 
meeting with Rezinal 

plant visit

Rezinal obtains interna–
tionally recognised certificate 

UN SDG Pioneer in sus-
tainable entrepreneurship

Acquisition of PRESTIA Rotocoat Kampen 
operated 500 days 
without lost time 

accidents

NOVEMBER DECEMBER

THE ROTO FOREST!

Roll out visualisation 
ROTO core values

Installation new zinc oven 
and zinc bath at Rotocoat 

Heerhugowaard

ROTO People Survey at 
PRESTIA

ROTO Forest of 1,500 
trees
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OUR ESG KEY 
FIGURES
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The main pr inciples and rules governing our ac t ions 

as well  as the s tandards we sets ourselves in 

deal ings with the ROTO Ecosys tem are l is ted in the 

voluntar y ROTO Code of  Conduc t .

As we want to make our performance measurable beyond market value and financial performance, we have 
defined our eight core themes, in which the 17 UN SDGs are integrated, and translated them into KPIs that are 
incorporated in our dashboard. In this manner, we are measuring our performance in all three ESG categories: 
environment, social and governance.

 
GOVERNANCE
The monthly reporting guidelines on financial and non-financial items are determined and explained in the 
ROTO-accounting manual. Each Business Unit is responsible for their own financial reporting, the KPI reporting 
and their substantiation of their recorded results and expectations for the year end results. During the 
quarterly Business Unit reviews with the holding management, the results for each core theme objective are 
discussed, after which these are shared in the quarterly reporting to the Supervisory Board and shareholders. 

The Business Unit reporting with financial and non-financial results is supplemented by the full consolidated 
financial figures such as balance sheet, profit and loss accounts and cash flow statement. As well as the financial 
position of the company in terms of cash position, loan and covenant positions, investments in the reporting 
period and the expected investments for the coming periods. The Supervisory Board and the shareholders 
meet quarterly to discuss strategic plans, reported results and expectations for the coming periods.



Accident frequenc y

 

15 x

 
2020 17x   2019 20x

Absenteeism due to 

i l lness

 

7,01 %

 
2020 6, 57 %   2019 6,0 4 %

Number of F TEs

 

1155
2021 Q1-Q3 722 
2020 76 6   2019 8 0 8

Netherlands

452
2021 Q1-Q3 452 
2020 4 4 3   2019 4 59

Abroad

703
2021 Q1-Q3 320 
2020 323   2019 3 49
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SAFET Y AND WELLBEING



Age struc ture

Own FTE <30 

120 FTE

2021 Q1-Q3 41 
2020 4 2   2019 50 

 

Own FTE >30 -  <50 

490 FTE
 

2021 Q1-Q3 319 
2020 32 5   2019 3 4 2 

 

Own FTE >50 

384 FTE

2021 Q1-Q3 290 
2020 29 0   2019 287

Ratio men /  women 

11,8 %

2021 Q1-Q3 11,7% 
2020 11,9 %   2019 12 ,0 %

 

89 FTE
2021 Q1-Q3 61 FTE 
2020 6 0 F TE   2019 61 F TE

 

 

1048 FTE
2021 Q1-Q3 711 FTE 

2020 713 F TE   2019 7 3 3 F TE

39

SAFET Y AND WELLBEING
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Energ y 
consumption

25,625 mWh
 

2020 24,8 45 mWh 
2019 26,722 mWh

CO2 emissions

16,216 ton
 

2020 19,700 ton 
2019  23,779 ton

 

ENVIRONMENTAL 
(Prestia figures not included)
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ENVIRONMENTAL 
(Prestia figures not included)

 

Water 
consumption

27,370 mWh
 

2020 25,905 mWh 
2019 29,390 mWh

Donations

€ 38,425
 

2020 € 30,000 
2019  € 31,900
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Net revenue

€ 195,319
 

2020 € 14 6,4 33 
2019 € 183,607

Result  af ter 
tax

€ 11,700
 

2020 € 3,371 
2019  € 3,626

 

OUR FINANCIAL KEY FIGURES 
(amounts x € 1,000, Prestia figures included since  5 October 2021)
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OUR FINANCIAL KEY FIGURES 
(amounts x € 1,000, Prestia figures included since  5 October 2021)

 

EBITDA

€ 25,780
 

2020 € 8,813 
2019 € 12 ,956

EBITDA /Net 
revenue

13.2%
 

2020 6.0% 
2019  7.1%
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Equit y/total 
assets

38.6%
 

2020 54.5% 
2019 52 .1%

Investments

€ 10,512
 

2020 € 4 ,810 
2019  € 4 ,730

 

OUR FINANCIAL KEY FIGURES 
(amounts x € 1,000, Prestia figures included since  5 October 2021)
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OUR FINANCIAL KEY FIGURES 
(amounts x € 1,000, Prestia figures included since  5 October 2021)

 

Current assets 
-/-  current 
l iabil i t ies

€ 51,255
 

2020 € 47,514 
2019 € 50,596

Quick ratio

0.97
 

2020 1.07 
2019  1.14
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SAFETY
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Prov iding a safe work env ironment where al l  our 

Family  members feel  safe to be who they are,  is 

central  to our ROTO Family.  That is  why building 

a safet y cul ture that prevents accidents and 

condemns inappropriate behav iour in any form is 

our number one pr ior i t y.

SAFETY FIRST: ZERO ACCIDENTS
Our ambition is zero accidents, because we strongly believe that every accident is preventable. That is why 
safety and the working environment was a key focus area in the ROTO People Survey. We learned that on 
average 80% of our Family members felt the company cares about their health and safety, that their work 
environment is a safe place to work and that they feel they can talk to colleagues when they do not work safely. 
We also learned that safety regulations are not always followed, when this means the work will be delayed and 
that not all near misses, however small, are reported. To reach our goal of a safe workplace with zero accidents, 
we continue to focus on improving these scores. 

To increase safety in production, in 2021 the 

forklifts have been equipped with laser marking 

and work clothes have been fitted with reflective 

inserts.
 

- Wojciech Pyrz, production worker Staco Polska -
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SAFETY FIRST: ZERO TOLERANCE OF IMPROPER CONDUCT
A claim of improper conduct, such as for bullying, aggressive behaviour or violence, discrimination and sexual 
or other harassment, can have an adverse effect on the well-being of our Family members. It can have far-
reaching consequences and may lead to physical and workplace stress resulting in illness. Complaints are taken 
seriously, treated carefully and measures are taken if necessary. To prevent undesirable behaviour, we have 
drawn up a Code of Conduct and a complaints procedure is in place.

From the ROTO People Survey, we learned that most of our Family members do not experience any 
discrimination or harassment in their work environment. We are proud that this is above the industry 
benchmark, however, we are dedicated to ensuring that all our Family members feel safe in their working 
environment.

SAFETY FIRST ALWAYS!
Although Safety First is more firmly on the agenda, it is clear our safety culture is not yet mature and needs to 
be developed further. Safety awareness and safety behaviour need to be embedded in our DNA. That is why, 
from 2021 onwards, every meeting starts with Safety First. 
 

In 2021, a lot of emphasis was placed  

on reporting unsafe situations. I think it is very 

important to stay focused on this.  

For me, safety comes first: at the end  

of the working day, I like to go home  

the way I came!
 

- Lars Janssen, engineer Staco Nederland -
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I have been working at Rezinal for 23 years now and I can 

say that everyone at Rezinal considers safety of paramount 

importance. On 18 June 2021, we had been accident-free for 3 

years.

Nico Maes, operator Rezinal
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SAFETY BEHAVIOUR AND LEADING BY EXAMPLE
Further safety training of all our managers and foremen is planned for 2022 as they are essential in raising and 
promoting safety awareness and proper behaviour on the work floor. By taking safety seriously and leading by 
example, it is easier to communicate with Family members about unsafe situations and to tackle irresponsible 
behaviour. A personal approach increases support and ensures that Family members feel more involved 
in safety initiatives. To increase awareness at the various production locations, special screens have been 
installed to continuously visualise safety data. Also, extra safety workshops have been organised for Family 
members at all locations in 2021. The Last-Minute Risk Analysis (LMRA) and safe work instructions such as good 
housekeeping, instructions for the safe use of equipment and addressing each other when something goes 
wrong, have been brought to everyone’s attention once again and we will continue to do so. We encourage our 
Business Units to involve external safety experts to assess unsafe situations and on-site safety risks and take 
appropriate action.

ISO 45001 FOR ALL BUSINESS UNITS
By complying with ISO 45001 we demonstrate to our Family members, potential future Family members and 
the ROTO Ecosystem that we care about the working conditions and the well-being of our Family members. 
Rezinal already complies with ISO 45001, but for all our other Business Units certification for ISO 45001 is on 
the agenda, either for 2022 or 2023.
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CHALLENGING SAFETY INDEX
All our Business Units report and register unsafe conditions, hazards, near misses, minor incidents and lost time 
accidents. In order to measure the extent to which our policies lead to safer working, we register the frequency rate 
in our Safety Index: the number of accidents in the past 12 months per 1 million production hours.

The Safety Index target for 2021 is 10 or lower (2020: 12) The total of 19 accidents with lost time in 2021, 
resulted for ROTO in a 2021 Safety Index of 15 (2020: 17). Although the Safety Index is showing a downward 
trend, reaching a Safety Index of 10 or lower and ultimately 0, remains a major challenge that will require our 
continued attention.

Safety index
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We also measure real absenteeism based on the number of lost time days as a result of accidents, which in 2021 was 
353 (2020: 602). This equates to about 1.6 FTEs not working for a full year. In the last quarter of 2021 in particular, the 
number of lost time days is higher than in previous quarters because of three, more serious injuries.

Fortunately, there are also positives. In March 2021, Rezinal celebrated 1000 consecutive days without lost 
time accidents, which is a huge achievement, especially in the zinc smelting industry. In October 2021, Rotocoat 
Kampen celebrated 500 consecutive days without lost time accidents and in December 2021, Staco Poland 
passed the 100-day mark with no serious accidents. All credit for these successes goes to our Family members 
who have the ambition to achieve our goal of zero accidents.
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MANAGING COVID-19 IMPACT
The events during the past two years have made it clear that continued investment in a safe, pleasant and clean 
work environment is a top priority. 

Since the outbreak of COVID-19, we have given extra attention to safety and hygiene. Also, in 2021, we 
have taken measures to prevent the spread of the virus and encouraged our Family members to look after 
themselves and live healthily. Where necessary, teams of business-critical functions were dispersed in 
production and office workers were given the necessary equipment to work from home. Business meetings 
were kept to a minimum and digital meetings became a matter of course.

While keeping a close eye on the continuity of our operations, the aim was first and foremost, to ensure the 
safety and well-being of our Family members. By taking action and paying close attention to each other, we 
have managed to prevent a large-scale spread of infection within our Business Units. This is largely due to the 
unceasing dedication, reliability, passion, critical attitude, team spirt and flexibility of our Family members.

!
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Our Family  members are our most valuable asset , 

they are the key to our success.  I t  is  impor tant that 

they feel  par t  of  our ROTO Family,  that they feel 

safe and valued,  but that they are also chal lenged 

to be the best they can be.

FIRST ROTO PEOPLE SURVEY
In 2021, for the first time, all Business Units conducted the ROTO People Survey among all its Family members. 
To encourage our Family members to participate, special events, such as hamburger cooking, have been 
organised. We are proud to have achieved a participation rate of almost 95% within ROTO. 

Complete the RPS questionnaire on the computer 
and share your views anonymously. You can do this 
during working hours and it takes about 15 minutes. 

JOIN IN  and make   

YOUR VOICE HEARD

 

 

MAKE YOUR 
VOICE HEARD

 
This first survey was a baseline measurement which gave us valuable information on the status quo. The results 
have been shared and discussed with all our Family members, challenging everybody to propose concrete 
improvement plans, that will be executed during 2022 and 2023. 

One of the topics is improving performance management within ROTO. Based on our strategy, core themes and 
core values, concrete personal goals will be set together with the HR community and the ROTO Leadership o 
monitor our progress and to continue to improve our ROTO Family, the RPS will be repeated every two years.

To monitor our progress and to continue to improve our ROTO Family, the RPS will be repeated every two years.
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VISUALISATION CORE VALUES EXECUTED
Since the end of 2021, the visualisation of our core values is presented in an unambiguous way at all our 
Business Units, except for Prestia, where this will be done in 2022. Uniformity in presentation ensures everyone 
is on the same page and it is clear that the same core values apply to all our Family members. 

This visualisation is the first step in further promoting and embedding our core values in our Family culture. 
We will continue to actively communicate our core values and anchor them in our onboarding procedures, 
development conversations, our staff handbook and staff regulations.

THE IMPORTANCE OF EDUCATION AND DEVELOPMENT
To stimulate our Family members to grow and develop themselves, we invested more in training and education 
in 2021 than in the past and we will continue to do so. Not only in training to comply with the latest guidelines 
or required licenses, but also in individual or team development training, showing our long-term commitment 
to our Family members. 

In 2021, Staco Polska organised training courses 

for forklifts, cranes and welding as well as training 

courses in tax and sales topics. Language courses 

would also be welcome.
 

- Łukasz Szczygieł – sales Staco Polska -
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RECRUITMENT, DIVERSITY AND INCLUSION CHALLENGING TASK
We are a Colourful Family Group and respect and welcome Family members of different background, ethnic 
origin, religion, gender, sexual orientations or with different opinions. To promote inclusion and attract a more 
diverse work force in all positions, we are improving our diversity and recruitment policies and focus more on 
equal opportunities for all.

Due to the increased competitive markets in 2021, recruitment has become a challenging task. In general, the 
availability of skilled people is a major concern in all countries where we operate. It is not easy to find people 
for production work and finding people with specific technical skills is even more difficult. To mitigate the risk, 
we partner with multiple agencies and provide continuous learning and development through our new initiated 
and existing internal academies. We initiated preferred employer programs and to involve our Family members 
more in recruiting new people, we have launched a referral bonus program.

2021 CHANGES IN ROTO MANAGEMENT AND SUPERVISORY BOARD
After an onboarding period of four months, Ditmar Koster has taken over as CEO of Roto B.V. as of 1 January 
2021, and has since formed the new management of ROTO, together with Tom van Lindert, CFO. The ROTO 
management mainly focussed on redefining and integrating the collaborative strategy of ROTO and the five 
Business Units.

As of 1 January 2021, Brendon Beumer was appointed managing director of our Business Unit De Boer Staal, as 
of 5 October 2021, Christian Wozniak was appointed “President du Directoire” of our Business Unit Prestia and 
as of 1 November 2021, Ludger Kramer was appointed managing director of our Business Unit Staco.

Roto B.V. applies the provisions of the mitigated two-tier regime and has an independent Supervisory Board 
consisting of three persons. Ger de Kwaasteniet stepped down from the Supervisory Board in November 2021, 
as a result of which the Supervisory Board consists of two people from that moment on: Coert Zachariasse 
(chairman) and Heleen Cocu–Wassink. The procedure for finding a new member has started. In line with our 
ambition for more diversity in all positions, we strive for an equal distribution of men and women.
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HYBRID WAY OF WORKING HERE TO STAY
In 2021 a scheme was introduced making it possible to work from-home up to a maximum of 50% of the regular 
hours. This arrangement gives our Family members more flexibility and less travel time. However, for most of 
our Family members who work at our production sites, on-site work remains a necessity. 

ABSENTEEISM DUE TO ILLNESS
Absenteeism due to illness for ROTO in 2021 was 7.9% (2020: 6.6%), well above our target of 4% or less. In 
consultation with our absenteeism supervisor agency, we hope to achieve our ultimate goal of 4% or less with 
a slightly different and more personal employee-oriented approach by the HR-responsible Family members. 
Lessons learned are discussed in the HR-community. 

The absenteeism frequency of between 0.8 and 1.1 throughout the year, is on average a little better than in 
2020 (0.90 respectively 0.95), but slightly higher than we would like.
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We are commit ted to a sustainable future  

for the ROTO Ecosys tem which requires a heal thy 

planet and an inclusive societ y that of fers work and 

equal  oppor tunit ies for ever yone.  This is  ref lec ted 

in our purpose:  The Sustainable Colour ful  

Metal  Family  Group.

INTEGRATED UN SUSTAINABLE DEVELOPMENT GOALS
To give substance to our sustainability goals, the 17 SDGs have been integrated into our 8 core themes and 
translated into KPIs. This helps us determine where we can make the most impact and how we can contribute 
to solving global problems in the areas of poverty, health, inequality, climate change, peace and justice. 
However, we only just started and are taking on a serious challenge.

UN SDG PIONEER CERTIFICATION
We have found an external party that helps us to integrate the SDG objectives into company policy and 
activities. The planned initiatives are audited and after successful completion, the company receives the official 
UN certification. Rezinal has already gone through this three-year process and received the UN certificate for 
‘SDG pioneer’ in 2021. Our other Business Units will follow. 
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CRADLE TO CRADLE (C2C) CERTIFICATION
Rotocoat works towards achieving the C2C Bronze certificate. Staco, who obtained the C2C Silver certification 
in 2020, which less than 200 European Businesses have achieved, is working towards extension of the C2C 
certificate.

TOTAL ENERGY AND WATER CONSUMPTION
In 2021, our total energy consumption has gone up to 25,625 mWh (2020: 24,845 mWh), an increase of 1.03% 
and our total water consumption has gone up to 27,370 m3 (2020: 25,905 m3), an increase of 1.05%. This is 
mainly due to the production increase in 2021 and the lower production because of COVID-19 in 2020.

DUTCH WIND REDUCES CO2 EMISSIONS
Our CO2 production (scope 1 and 2) in 2021 amounts to 16,216 tons (2020: 19,700 tons, a reduction of 3,484 
tons, approximately 21.5%). This decrease can be explained by the procurement of electricity for our Dutch 
Business Units via the Dutch Wind certificate. We are also looking into the procurement of green energy in 
Poland from 2022 and Rotocoat is investigating the options for installing a windmill at one of their sites. 

Groen Geregeld

E
neco Hollands W

in
d

®

By switching from gas to electric where possible, we can further reduce our CO2 emissions. With our 
(replacement) investments, energy consumption and CO2 emissions are subjects that are discussed and are 
part of the decision-making process.
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SOLAR ENERGY REDUCES CARBON FOOTPRINT
From the end of February 2021, the 3,240 solar panels on the roof of De Boer Staal’s production hall, started 
generating green electricity, of which a total of 582 kWh has been returned to the energy grid in 2021. Including 
this return De Boer Staal is de facto the first Business Unit in our Family Group that meets the objectives of the 
Paris Climate Agreement (55% CO2 reduction compared to 1990, by 2030) and is even CO2-neutral based on 
scope 1 and 2.  

Sustainability is important for the future of all of 

us. That is why we separate materials for recycling 

and we generate our own electricity with our solar 

panels.

- Samuel Weldegergis Yhdego, production worker De Boer Staal -
 
Rotocoat and Staco are also investigating the options for installing solar panels on the roof of some of their 
production sites in the Netherlands and Poland. 

SWITCHING TO ELECTRIC COMPANY CARS
In our company car policy for the Netherlands, we have made a switch to fully electric. Belgium will follow in 
2022 and depending on the infrastructure for charging electric vehicles in the different countries, our other 
Business Units will follow as soon as possible.
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HOT-DIP GALVANISING 2035
As the importance for green production is increasing, Rotocoat is collaborating with Zinkinfo Benelux (ZIB) in 
developing a blueprint for the 2035 galvanising plant using green hydrogen. 

ELECTRIC ZINC FURNACE
Prestia has the largest zinc kettle in France, which is equipped with an electric furnace.   

We look forward to the collaboration between 

Rotocoat and Prestia in finding new innovative 

ways of reducing the use of energy and thus the 

reduction  

of CO2 emissions.

- Christian Wozniak, managing director Prestia - 

 
REDUCTION OF TOC EMISSIONS
At present, Rezinal, the largest CO2 producer in our Family Group, focusses on reducing CO2 in the zinc 
recycling production. Although the CO2 production has risen due to increased production, it is good to 
emphasize that the CO2 burden to produce recycled zinc is approximately 10 times lower than for the 
production of primary zinc. In the coming year, Rezinal will invest in reducing TOC (Total Organic Carbon) 
emissions on the Coreco (waste zinc) furnace. 

SHEEP FOR SUSTAINABLE LAND MANAGEMENT
Looking for a sustainable alternative to maintain a wasteland of approximately one hectare, Rezinal has 
enlisted the help of a pack of sheep. After grazing, different types of heather, an ideal plant for this soil, will be 
spread. To this end, Rezinal works together with VZW Kemp, an organisation that is committed to preserving 
and restoring the diversity of plants and animals, with an eye for culture and history. For this project, VZW 
Kemp also engages groups with a disadvantage to the labour market.
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Donations to social  

and environmental  

good causes

€ 38,425
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We are a s trong suppor ter 
of  organisat ions that 

are commit ted to social 
and sustainable goals 
and annually  prov ide 

f inancial  suppor t to var ious 
organisat ions that are 

involved.

In 2021, ROTO donated € 38,425 to 
charities and good causes working in the 
following areas:

 y environment: Ocean Clean-up and 
EcoMatcher planting of ROTO Forest 
with 1,500 trees

 y support for women, girls, trans people 
and intersex people who fight for their 
rights: MamaCash 

 y health care and surgeries for the 
poorest in the world: Merci Ships

 y education and teaching materials 
for children of low income families 
in Amsterdam: Stichting Leergeld 
Amsterdam

 y education and teaching materials 
for children in Sri Lanka: Kalapuwa 
Foundation

 y therapeutic horse riding for children 
with a disability: DVB Foundation

 y cancer research and prevention: Antoni 
van Leeuwenhoek Foundation

 y activities for ill children and their 
families: Stichting Opkikker and Santa 
Maxima De Rijp

 y activities for children with special 
needs nationally and internationally: 
Lilianefonds and Woongroep Uitgeest

 y deer park in Uitgeest.
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From products to brands
 

In  l ine with our ROTO Strateg y House and the 

acquisi t ion of  Pres t ia ,  we are moving from a 

produc t-or iented to a brand- and ser v ice-or iented 

market ing approach,  to emphasize what our brands 

s tand for and what added value they of fer.  The new 

ROTO identi t y  wi l l  take shape in 2022.

EXTERNAL MARKETING COMMUNICATION
In 2021, we have focused on the use of social media such as LinkedIn, to share current posts faster and more regularly,  
giving recipients the option to directly respond to our posts and start a conversation with us right away. 

In 2021, Rotocoat has registered the “Zinculair” and “Centrizink” brands, which will be used in conjunction with 
their C2C certification.

Staco is working with a content calendar for the various social media and website posts. In addition, Staco focuses 
on the launch of the new Create & Inspire brand story and brand book and content creation for the new website. 
In addition to these marketing topics, Staco is working on expanding online lead generation so that sales can 
proactively connect with prospects. Proactive direct selling has become an integral part of the market approach. 

When using marketing more strategically, it is 

easier to generate leads. By helping with customer 

journeys and responding to touchpoints, we are 

creating more sales opportunities.
 

- Felix Jansen, sales support Staco Nederland - 

Rezinal is working on a series of short corporate videos for social media on various topics such as sustainability, 
product quality and sourcing of raw materials. De Boer Staal posted more messages and gained more followers 
on LinkedIn in 2021.
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INTERNAL MARKETING AND COMMUNICATION
De Boer Staal and all Staco locations set up a narrow casting system for internal communication in 2021. Rotocoat and 
Rezinal already had a narrow casting system.

In 2021, Rotocoat started a pilot for “the Rotocoat Experience” at Rotocoat Kampen. By improving the appearance of 
communal areas, Rotocoat wants to create a warm (passionate and committed) atmosphere to make Family members 
and customers feel at home at Rotocoat. The further roll-out to the other Rotocoat locations will be completed by the 
end of 2022. 

CUSTOMER SATISFACTION SURVEYS
In the spring of 2021, Rotocoat conducted a customer satisfaction survey. Compared to the last survey in 2018, 40% 
more respondents completed the survey, while 89% of the respondents recognise Rotocoat in the slogan “reliable and 
fast”. More than half rated Rotocoat better than its competitors, 43% were neutral and a small percentage believed that 
Rotocoat was doing worse. 

 
The survey also revealed opportunities for improvement. But with a score of 8.1, the overall picture of Rotocoat that 
emerges from the survey is positive. Especially the contact with the operations support assistants stood out. Customers 
indicated that they were treated politely and in a friendly manner. A deal is a deal, our Rotocoat Family members think 
along with our customers and do their utmost to solve any problems quickly and effectively.

In August 2021, De Boer Snijbedrijf was assessed by one of their customers on quality, health and safety, environment 
and finance and scored good to excellent with an average score of 8.86.

FEWER EVENTS AND TRADE FAIRS
For the second year in a row, COVID-19 forced the cancellation of many annual events, international trade shows and 
conferences, reducing the opportunities for our Business Units to present themselves and connect with new and 
existing customers.
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The sales markets in Europe show recover y  

f rom the COVID-19 impac t in 2021.  Global  demand 

for bui lding mater ials ,  such as s teel  and zinc ,  and 

transpor tat ion ser v ices are high,  and pr ices have 

sharply r isen. 

Order intake and sales volumes fluctuate depending on the Business Unit. Steep increases in steel and zinc prices 
are causing decreased sales volumes but are also pushing competitors to drop prices to keep factories filled.

ZINC PRICES
Market developments in the zinc markets in 2021 are showing a gradual upward trend with a little peak mid-
October, just after the acquisition of Prestia. At the beginning of the financial year, the zinc price was US$2,724 
per ton and after then steadily increased to US$3,600 per ton at the end of the financial year. In the first two 
months of 2022, the zinc price continued to rise.

The rising zinc price has an opposite effect on the figures of our Business Units Rotocoat, Prestia and Rezinal. 
On the one hand, the rising zinc price has repercussions on the cost of sales due to the higher purchase price 
for zinc, while on the other hand, sales are also affected by the rising zinc price. The zinc price on the London 
Metal Exchange (LME) is monitored closely, following a fixed purchase strategy. 

LME zinc price per ton 2021
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STEEL PRICES
Steel prices initially showed a steep upward price trend in 2021. But from August, prices started to fall before 
stabilising towards the end of the year, albeit at a much higher price level than at the beginning of the year.

The steel price fluctuations have a direct financial effect on the Business Units De Boer Staal and Staco. It 
remains a challenge to fully pass on the rising import costs to our customers. At the same time, it is difficult to 
determine the right time to buy steel.  

Market price development steel -  kwarto sheets and hot rolled coils
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DE BOER STAAL OVERALL GOOD PERFORMANCE
In 2021, De Boer Staal faced many challenges, but overall, the Business Unit has shown good performance. 
Because De Boer Staal had large stocks of steel, rising steel prices led to higher turnover and higher margins 
which made up for lagging volumes. De Boer Staal is working on a new strategic plan to determine the direction 
of the Business Unit for the next three to five years.
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STACO RESULTS REMAIN STABLE
In 2021, sales in the strategic Create & Inspire services like façade applications, remained stable with positive 
margin developments in all sales markets. Staco’s operational margin increased by 13.4%, with the increase in 
the steel price having a significant negative effect on production costs.

In Poland the market for standard gratings was dominated by low prices and short delivery times in 2021. The 
export to Russia* remained difficult due to price competition and COVID-19 circumstances. *At the time of 
publication of this report, all direct business with Russia has ceased due to the war in Ukraine.

Activities in the Dutch building and construction market showed growth in the first half year of 2021 but 
slowed down in the second half of the year due to price competition. The sales market in Belgium was stable. 
Competition came mainly from competitors with short lead times and low prices. In Germany there is more 
price competition for all types of gratings. The UK market showed a recovery from COVID-19 and Brexit in 2021, 
but supply shortages and high transport costs remain a problem.

PRESTIA CONSOLIDATED MARKET SHARE
In 2021, Prestia consolidated its market share in galvanising in France. The decision not to follow the low-
price strategy of their main competitors was successful. However, the results in their two main markets were 
completely different. Prestia performed better in Brittany, but decisive action was taken to improve results in 
Normandy.

At the end of 2021, Prestia had to adjust its prices to take into account higher zinc prices. To strengthen its 
position and keep an edge over its competitors, Prestia is working on a new strategic plan for the next five to 
eight years.

*At the time of publication of this report, all direct business with Russia has ceased due to the war in Ukraine.
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ROTOCOAT WORKS ON NEW STRATEGIC PLAN
Rotocoat had to adapt its prices for hot-dip galvanising and powder coating at the end of 2021. The high zinc 
price and additional staff costs related to COVID-19 in 2021, had a 25% impact on the gross operating results of 
Rotocoat. To strengthen its leading position, Rotocoat is working on a new strategic plan for the next three to 
five years. 

Success is not the result of the amount of time 

but of the quality of the time we put into our work.
 

- Leander Kolk, sales office manager Rotocoat - 

REZINAL FOCUSSES ON EFFICIENT PRODUCTION
In 2021, Rezinal’s operating result increased by more than 600%! This increase should be seen in comparison 
to a loss situation in 2020. The focus for Rezinal is on delivering against their “sustainable excellence” in zinc 
recycling by boosting their volumes.

.
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A s the world is  becoming more and more data 

dr iven,  we continuously work on dig i tal isat ion.  This 

is  more than jus t  making exis t ing data dig i tal ,  i t  is 

a trans formation,  which helps us ident i f y  trends 

and make bet ter business decisions.  Dig i tal isat ion 

makes i t  easier for people to work together and run 

processes more ef f ic ient ly.  A lso,  i t  is  an impor tant 

tool  to dr ive our brands,  customer experience and 

sat is fac t ion,  and opt imise our ser v ices.

SOFTWARE UPDATES FOR THE NEXT LEVEL
In 2021, our Business Units have been working on replacing outdated hardware and modernising software. A 
completely new ERP system was successfully implemented at Rezinal at the beginning of 2022.  

In 2021 we worked on the implementation of a new 

ERP system. It is quite a challenge to constantly 

look for a more efficient way of working within 

a company, but it is very satisfying to effectively 

achieve this.
 

- Nele Conings, commercial assistant Rezinal - 

To support the Staco strategy, several IT projects are ongoing, mainly with regard to RFQ software, Power BI 
reporting and document processing. At the same time Staco is preparing for the implementation of D365 for 
Finance and Operations.
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CUSTOMISED SERVICES
At Rotocoat, a web portal gives customers integrated access to their own customised information, such as order 
tracking. In 2022, additional options such as quotations and transport planning will be added. At the same time, 
Rotocoat is developing various apps to support business processes, for example for scanning incoming and 
outgoing materials and improving technical operational support.

In 2021, Staco introduced the Strength analysis tool on its website, which allows customers to calculate the 
strength of different types of gratings. Other tools to include gratings in construction software and allow 
customers to choose specific characteristics for specific applications are under development.

DIGITAL WORKSTATIONS FOR CLEAR PROCESSES
At De Boer Staal, all cutting machines are equipped with digital workstations. To improve the amount of 
digitally processed orders, the use of tablets to control the digital nesting is being tested. This not only saves 
paper, but also gives De Boer Staal a better overview of the efficiency of their cutting machines. Research has 
been conducted into the coding of individual steel plates to increase traceability and link certificates directly to 
individual steel plates. Digitising freight documents is under investigation as well. 

Digital workstations help me to gain on-demand 

insight into the order status, order book and access 

to all certifications. It facilitates communication 

between me and my colleagues about the entire 

production process. By bundling all information in 

one system, the process remains clear.
 

- Eric Barzilaij, production worker De Boer Staal - 
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From our ROTO People Sur vey we have learned 

that our Family  members think their  super v isors 

not always make suf f ic ient ef for t  to hear their 

opinions and ideas (40%) ,  that they are not always 

encouraged to think of  new and bet ter ways of 

doing things (30%) and that there is  not enough 

encouragement to learn from mis takes (23%).

However, to remain competitive, it is essential to constantly reinvent ourselves, to use inventive and sustainable 
techniques and resources and adapt our services to our customers. That is why we encourage our Business 
Units and Family Members to engage in research and development and to collaborate on new ideas or solutions 
with internal and external stakeholders and partners. Discussions about different solutions are welcome and 
making mistakes creates opportunities to improve ideas. Since these research and development activities are 
not related to systematic scientific exploration of new products and services, they are not separately identified 
as immaterial fixed assets.

INNOVATION BOARD AND MEETINGS
Staco set up an innovation board consisting of Family members from sales and production, which meets 
regularly and discusses ongoing projects and new initiatives, like new ways of constructing gratings or similar 
products combining freedom of design with efficient production. 

Rezinal also regularly organises special innovation and lean sessions with its Family members, leading to more 
innovative ideas and a faster implementation of new ideas or solutions. 

CENTRICLEAN PROJECT
Rezinal actively participates in the European Centriclean project. The aim of this project is to develop a system 
to keep the zinc bath at the galvanising plants clean at all times, so there is no need to skim off zinc ashes and 
hard zinc. If the project is successful, this might have consequences for Rezinal’s business model.
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FIRST IN EUROPE
A new zinc kettle and a new innovative zinc furnace have been installed at Rotocoat Heerhugowaard. This zinc 
furnace, the first of its kind in Europe, is equipped with a new type of burner that uses a heat recovery system 
that is expected to consume 15% less energy, thus reducing CO2 emissions. 

We are pleased that Rotocoat has invested in a new 

sustainable pre-treatment and innovative zinc 

furnace in Heerhugowaard.
 

- André Pancras, production worker Rotocoat Heerhugowaard - 

ROBOTISATION
In the ROTO People Survey only 63% indicated that the physical working conditions (such as ventilation, 
temperature and space to work) are alright. That is also why Rotocoat is looking into innovative ideas to 
improve these conditions and especially lighten heavy lifting for our Family members who work in production. 
Rotocoat has ordered back braces, started a pilot with exoskeletons and is investigating the investment in a 
robot arm to make heavy lifting easier. 

In 2021, De Boer Staal set up a project group to investigate robotisation for automatic edge finishing options, 
the results of which will be known in 2022.
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ROTO IDEA BUS
o stimulate innovation and the submission of ideas, we use the ROTO Ideas Bus. Good ideas are rewarded with 
a premium or an incentive premium. Every year the winning idea is highlighted, and the winner is put in the 
spotlight.  

THE ROTO
IDEA BUS

  • about safer working conditions?
  • faster delivery times?
  • quality improvements?
  • reducing waste?
  • saving energy?
  • other subjects?
 
Complete the form and put it in the Idea Box.

YOUR IDEA MIGHT WIN A REWARD!

DO YOU HAVE
A GOOD IDEA?

The innovation prize for the best idea of 2021 was recently awarded to Ilkay Ince, our Family member from 
Rotocoat Heerhugowaard. 

And for the third time, Staco Poland won the ROTO Innovation Award, for submitting the most innovative ideas 
that resulted in a premium or incentive premium.
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Although the corona pandemic was s t i l l  present , 

2021 was overal l  a  posi t i ve year.  Not only 

s trategical l y  wi th the acquisi t ion of  Prest ia ,  but also 

f inancial l y.  Our Business Units largely recovered 

from the decl ine in 2020 and produced  

a consolidated result  af ter tax of  € 11.7 mil l ion 

(2020:  € 3.4 mil l ion) ,  wi th only a marginal 

contr ibut ion from Prest ia.

Revenue and result
 
Revenue increased in 2021 by 33.4% to € 195.3 million (2020: € 146.4 million). This increase is largely 
attributable to the higher zinc price, resulting in a substantial higher revenue for Rezinal. Additionally increased 
steel and zinc prices added extra revenue for our Business Units Staco, De Boer Staal and Rotocoat: the 
revenues increased with 4.5% up to 20.3%, concluding that each of our Business Unit has contributed to the 
growth of our Family Group.

Since the acquisition of Prestia on 5 October 2021, Prestia’s revenue is included in the consolidated figures for 
the last quarter of 2021, giving the year a further boost in revenue. In this way all Business Units contributed 
to the operating result of € 20,6 Mio (2020: € 4,5 Mio) in which the increased costs for procurement and direct 
personnel are already absorbed. Better operating results leading to higher taxes of € 3.5 million and the effect 
on the non-controlling interest of more than € 4 million, explain the difference between operating result and 
net profit after tax.

ROTO benefited from rising steel and zinc prices in 2021, but immediately the potential risk of falling prices is 
increasing. By aligning available stocks  with production planning and sales forecasts, potential risks are limited. 
Agility on adapting our prices is challenging for our sales teams and has full management attention.
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Investments
 
In 2021, ROTO’s largest investment has also the most impact on the company’s financial position. For the 
acquisition of Prestia external financing of € 30.0 million was attracted from our house bank. Goodwill paid is 
recognised in the balance sheet for € 12.1 million, which will be amortised in a period of 10 years as a result of 
our expected long term Family commitment.

Further to that we invested € 10.5 million (2020: € 4.8 million) in our other four Business Units. At the Rotocoat 
site in Heerhugowaard, a total € 6.5 million (partly in 2022) has been invested in a new chemical pre-treatment 
for hot-dip galvanising and in replacing the zinc kettle and zinc oven. At the Rotocoat site in Wolvega a 
smaller investment was made in thermal zinc spraying, further broadening Rotocoat’s range of services and 
strengthening Rotocoat’s position as multi-service centre for surface treatment. To fulfil Rezinal’s goal for 
sustainable excellence in zinc recycling, investments were made in 2021 to improve the furnace exhaust fans.

Our first solar panel roof project worth € 1.2 million was completed at De Boer Staal in Uitgeest in 2021 and 
has been successful for more than a year now. The other Business Units are investigating options to install 
solar panels on the roofs of their sites. There were also investments in several full electric company cars. This 
car policy will be rolled out further in 2022 depending on the infrastructure for charging electric vehicles in 
the different countries. And at Staco decisions have been made to invest in the modernisation of the grating 
machines and in robotics to make heavy lifting work easier. 

Due to the positive cash flow, all investments in 2021 were fully financed from own resources, except for the 
acquisition of Prestia. In 2022, some major investment projects will be carried out as well.

Group solvency and cash flow
 
Our group solvency expressed as a percentage of total assets decreased from 54.5% at year-end 2020 to 
38.6% at year-end 2021, mainly influenced by the acquisition financed by external means, and a substantial 
amount of liquidities. No dividend was paid in 2021 due to the economic reality of the COVID-19 crisis. For the 
financial year 2021, it has been proposed to add the net profit in full to the general reserves to enable ROTO to 
strengthen its strategic positions. The financial position and the operating cash flow are sufficient to continue 
the activities without additional financing. ROTO amply complies with the agreements made with the credit 
institution.
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As a result of the acquisition of Prestia, the working capital has increased to an amount of € 51.3 million at 
year-end 2021 (year-end 2020: € 47.5 million). The increase was visible in all working capital items such as 
cash, stocks, receivables and short-term debt. Overall, the increase of the working capital items related to the 
increasing business activities in 2021 compared to 2020. While inventory volume declined due to order book 
deliveries for which the required orders had been pre-purchased, the increased pricing of inventory items had 
a larger positive effect leading to increased inventory value. The positive cash flow from operating activities 
resulted in an increase in cash and cash equivalents of almost € 5.7 million.

The cash flow from operation activities in 2021 amounted to € 17.8 million (2020: € 12.4 million). The increase 
in operating cash flow of € 5.7 million is attributable to a higher net revenue result of € 16.1 million, a higher 
depreciation of € 1.0 million, an increase in the tax liability position of € 1.3 million and a negative change in 
working capital of € 9.8 million, largely related to higher zinc and steel prices for inventory items.

Cash flows (in € 1,000)
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The cash flow from investment activities shows a decrease of € 28.5 million, mainly explained by the investment 
in Prestia and an increase in investments of € 5.7 million in 2021 compared to 2020.    

The cash flow from financing activities is plus € 27.7 million (2020: negative € 1.9 million). In connection with the 
acquisition of Prestia, external financing was raised. No dividend was paid in 2021.

The financial position and the operating cash flow are sufficient to continue the activities without additional 
financing. ROTO amply complies with the agreements made with the credit institution.

The quick ratio (cash and cash equivalents plus receivables in relation to current liabilities) amounts to 0.97 at 
the end of 2021 (end of 2020: 1.07). Although the ratio is falling and is just below 1, ROTO has sufficient liquid 
assets.

The current ratio (including inventories) of 1.75 is slightly lower than the 2.41 at the end of 2020. This is due 
to the increase in inventory valuation due to higher zinc and steel prices at the end of the year compared to 
previous year’s closing.
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ROTO’s r isk management can be charac ter ized as 

r isk averse.  ROTO evaluates the r isk from t ime to 

t ime and decides based on the outcome whether 

the exis t ing polic y can be continued or whether 

adjus tments are necessar y.

Key Theme Risks
 
 
 INCREASED RISK 

 RISK REMAINED UNCHANGED 

 DECREASED RISK

  SAFETY FIRST   CYBER SECURITY

Strategic, people and operational

Continuous management focus on building safety 
awareness and behaviour. By promoting diversity 
and inclusiveness all our Family members should 
feel safe to be who they are, which helps their own 
well-being and operational continuity.

IT and operational

Risk of infringement of unauthorised access.  
Strict access procedures and continuous 
enhancement of our IT systems and platforms. 
Execution of pentests by third parties contributing 
to additional measures.

  FRAUD AND CORRUPTION   GEOPOLITICAL SITUATION

Strategic and operational 

Risk of breach of internal procedures. 
Business code of conduct is in place which 
is propagated by the top of central and local 
management. The risk relates to a breach of 
internal procedures. There are strict procedures 
for approval of all financial transactions.

People, operational and sales

Risk of geopolitical instability.  
Special attention and support for our Ukrainian 
Family members and their loved ones. Business 
with Russia has been ceased.

RISK MANAGEMENT
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  SUPPLY CHAIN  COMMODITY PRICES

Sales and operational 

Risk of supply chain disruption leading to 
unpredictable availability of resources for the 
stakeholders of our ROTO Ecosystem, i.e. suppliers 
and customers.

Sales and operational

Risk of commodity price volatility.  
For zinc and steel: partly covered by mix of group 
activities. 
Focus of sales force on agile pricing by enforced 
management attention.

  ENERGY PRICES  REPUTATION

Sales and operational 

Risk of energy price volatility. 
Daily monitoring energy market price level. Partly 
offset by procurement strategies. Energy price 
disruption is passed on in sales prices.

Strategic 

Risk of breach of internal procedures.  
Building an integrated system based on the SDGs 
and measured in our ROTO dashboard and living 
our core values.

  PEOPLE   SUSTAINABILITY

People and operational

Risk of aging Family members and the scarcity 
and/or availability of capable, skilled and diverse 
(future) Family members.  
Stimulating education and development through 
our internal academies. 
Working towards ISO45001 certification for all 
Business Units. 
Continued focus on our businesses attractiveness 
by promoting diversity and inclusiveness.  
Attracting new Family members with 
complementary talents and skills.

Strategic, operational and people

Risk regards to Roadmap to Paris 2030: 
acceleration of transition to sustainable 
technologies and energy sources, availability 
of permits, technical solutions and technical 
infrastructure. 
Ongoing C2C and SDG certification. 

RISK MANAGEMENT
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   INNOVATION AND DIGITALISATION  CREDIT DEBTORS

Strategic, operational and people

Risk of speed and size of innovation and 
digitalisation. 
Investments in new and innovative projects to 
improve business processes, procedures and 
sustainability.  
Stimulating innovation meetings to collaborate 
on new ideas or solutions i.e. ergonomics 
improvements. 
Continuous investment in digitalisation to improve 
services and make work easier and quicker.

Operational and financial

Broad diversification of customer portfolio. Most 
outstanding debtors amounts are insured by 
credit insurance company based on a customer’s 
creditworthiness test. Supplemented with strict 
internal debtor policy.

  LIQUIDITY, CASH FLOW AND INTEREST RATE  EXCHANGE RATE

Financial

Liquidity and cash flow positions are monitored 
continuously. Scenario planning is used. The 
interest rate risk is partly hedged by financial 
instruments.

Strategic and operational

Risk of exchange rate volatility.  
Exposure in the upstream material supply and in 
our operations in Poland and the United Kingdom. 
Future transactions in Poland partly hedged.

The introduction of the monthly reporting based on the secured reporting format, including the continuous 
focus on the year end estimated results, has contributed to the risk management structure as an integral part 
of our internal control and monitoring procedures.  

The risk-averse approach and the hedging or mitigation of the risks mentioned above ensured that the impact 
of undesirable changes in the commodity and exchange markets in 2021 was manageable for ROTO. The 
continuation of this policy will ensure that ROTO is adequately protected against these types of risks. 

RISK MANAGEMENT
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SAFETY FIRST
Building a safety culture that prevents accidents and condemns inappropriate behaviour in any form is the 
number one priority within ROTO and the management of all our Business Units. Providing a safe work 
environment where all our Family members feel safe to be who they are, is central to our ROTO Family. 

Therefore, further safety training of all our managers and foremen is planned for 2022, as they are essential 
in raising and promoting safety awareness and proper behaviour on the work floor. By leading by example, it 
is easier to increases the support of our Family members. Also new innovative methods will be introduced to 
improve physical working conditions and especially heavy lifting.

PEOPLE
With an aging work force, the recruitment of new Family members is necessary. Especially for production 
work, this is a challenging task that needs our continuous attention. At the same time we stimulate our Family 
members to grow and develop themselves by investing in training and education through our new initiated and 
existing internal academies. We do not expect the number of Family members to grow significantly in 2022. 

INSTABILITY IN EUROPE
We are concerned about the personal drama of so many people in the Eastern European region and what 
impact the current instability will have on everyday life around the world. The consequences are unpredictable 
and can lead to an unstable situation in all continents and markets in which ROTO operates. We follow 
developments in this volatile world day by day and do our utmost to stay on track for our Family members and 
the ROTO Ecosystem. 

Now in Poland we only think about the war in 

Ukraine, because it is right on our border and we 

see the suffering of the refugees with our own eyes.
 

- Łukasz Szczygieł – sales Staco Polska -
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SUSTAINABILITY
Developments in the field of sustainable action continue to progress, which is why we are continuously aligning 
our goals with the 17 SDGs of the United Nations and adapting to meeting the ESG requirements. Plans for 
energy efficiency at all locations are contributing to the CO2 emissions goals. The awareness on these topics is 
group-wide recognised in the KPIs that have been developed for all the eight core themes. These KPIs are our 
compass to navigate the Business Unit’s performance.

MARKETING AND SALES
We want to develop new markets, not only in France, but also by focusing on aligning the strategic sales and 
marketing goals set for each Business Unit.

INNOVATION AND DIGITALISATION
We encourage our Business Units and Family Members to engage in research and development and to 
collaborate on new ideas or solutions with internal and external stakeholders and partners. These activities are 
not related to systematic scientific exploration of new products and services, but are part of our continuous 
innovation and digitalisation projects.

INVESTMENTS
The completion of the chemical pre-treatment for hot-dip galvanising at Rotocoat Heerhugowaard and the 
investments resulting from Staco’s strategic plans will we our main investment activities. Each Business Unit 
investment is aimed at further developing the company in the future, such as ERP software initiatives and the 
further development of operational ERP systems to benefit from a more digitalised working environment. Our 
budgeted capital expenditure amounts to € 15.5 million.

BUDGET
After a very good 2021, the start of 2022 is more moderate and slightly behind budgeted expectations. The 
2022 budget is challenging but not unrealistic, partly dependent on social and economic developments. The 
budget assumes a positive result, a depreciation level of approximately € 7.5 million, an expected level of 
working capital and sufficient cash flow to finance the planned investments from own resources. 

ROTO’s solvency and liquidity position is strong and provides a solid financial foundation from which to further 
develop ROTO and streamlining Prestia in our way of working.

ECONOMIC EXPECTATIONS
Expectations for economic development after the COVID-19 crisis are high. However, recent European or even 
global instability will affect economic development. In addition, other uncertainties, such as price fluctuations 
of key commodities, energy supply and the availability of skilled personnel will be key factors as well. 
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2021 was the f irs t  year for ROTO under the new 

leadership of  Di tmar Koster as CEO and i t  was 

a ver y success ful  year,  despite chal lenging and 

dynamic market condit ions.  The year was marked, 

amongst others ,  by the largest take-over in ’ROTO’s 

his tor y ’  through the success ful  acquisi t ion of 

Pres t ia in France.  The Super v isor y Board is  ver y 

proud to welcome 400 new ROTO Family  members. 

As announced in our previous report, Rik van Thiel, Chairman of the Supervisory Board, has stepped down 
on 30 June 2021. The Board would like to thank Rik for his steadfast support over the years and his many 
contributions that helped to strengthen ROTO and its leadership. The Supervisory Board would also like to 
thank Rik for successfully guiding the company through last year’s leadership transition.

Per 1 January 2021, both Heleen Cocu-Wassink and Ger de Kwaasteniet, ROTO’s former CEO, have joined the 
Supervisory Board. Heleen has a background in Human Resources Management and Business Transformation 
and as such is an important addition to the Supervisory Board, enabling us to supervise and assist Roto B.V.’s 
management in the field of Human Resources policy and Human Recourses development. Per 17 November 
2021, Ger has decided, for personal reasons, to withdraw from ROTO’s Supervisory Board. We would like to 
thank Ger for his long-term leadership and unwavering support over the years as well as his many contributions 
that helped shape ROTO towards the strong, value-based company it is today. 

The Supervisory Board will further be extended by a new board member with a focus on sales, marketing and 
branding during 2022. In line with our ambition, we strive for an equal distribution of men and women, which 
also fits perfectly with our goals for the CSRD and other requirements.

Meetings and topics
In 2021, the Supervisory Board met regularly, at which the management of Roto B.V. was also present. These 
meetings, always starting with Safety First, discussed the Business Unit’s quarterly reports, operations, 
sustainability, investment plans and innovation, as well as the audit report on ICT and administrative 
organisation and the planning and results of the audit procedures. 

Special topics for discussion were strategy, entrepreneurship, value creation, risk management, the results of 
the ROTO People Survey, HR policy and the importance of leadership and control in the various Business Units 
and taking steps towards ESG and CSRD reporting.
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Sustainability is essential
The current challenging and often unpredictable geopolitical situation only emphasis the need for solid strategy 
and risk management to ensure future success. As such, building on our ROTO Strategy House, our values as 
well as reporting and steering on broad value creation along the lines of the UN Sustainable Development Goals 
is key. A great example of how sustainability is anchored within the ROTO Family culture is our recent decision 
to incorporate the carbon shadow price within each investment decision. It is the Supervisory Boards strong 
conviction that a value driven, pro-active approach to sustainability is essential from both a risk management 
and entrepreneurial perspective.  

ROTO’s growth through the successful acquisition of Prestia, as well as our autonomous growth in a dynamic 
world, emphasizes the need to further develop and strengthen our Business Units’ leadership and control. 
Together with the solid base of our ROTO Strategy House and our core values, this allows to stimulate 
entrepreneurship within the Business Units and remain agile and pro-active, close to our core markets and 
clients. 

It is our strong conviction that a value driven, 

pro-active approach on sustainability is essential 

from both a risk management and entrepreneurial 

perspective. 

Performance evaluation
The Supervisory Board has also assessed the management of Roto B.V. and concluded that the management 
of Roto B.V. in 2021 performed well, strategically by introducing the ROTO Strategy House and its core values 
and financially by delivering excellent financial results. The Supervisory Board will maintain an open and 
constructive dialogue with the management of Roto B.V. in an open and trusting manner and support them to 
the best of their ability.

In a separate meeting the Supervisory Board evaluated its own performance. Although the self-evaluation has 
shown that the expertise within the Supervisory Board is sufficient to fulfill a critical supervisory role, a new 
member with a focus on sales, marketing and branding during 2022 would be most welcome.

The year 2022 has started with the tragic and shocking events in Ukraine in full focus. The events affect many 
of our Family members personally, particularly in our Poland facility. The safety and well- being of our Family 
members, as well as our full support for those in need, can be counted on. On top of the human tragedy, the 
events have created a challenging volatility on the markets for commodities and energy and pose a challenging 
business environment. The fall-out of the Ukraine war and the subsequent sanctions on Russia, combined with 
the aftermath of the corona virus pandemic, potentially have enormous impact on the economy. It is impossible 
to assess the effect on developments in our core markets in the longer term. Therefore, the results for 2022 are 
difficult to predict.
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We thank all our passionate and committed  

Family members that helped ROTO to further 

strengthen its position in 2021.

The Supervisory Board closely follows developments and is kept well informed by the management of Roto 
B.V. of the consequences for the ROTO Business Units. ROTO’s financial position is robust, and the group 
has a strong liquidity position. This buffer gives Roto B.V.’s management the peace of mind to take adequate 
measures and to continue the strategic investment decisions to align the organisation for the future. The 
Supervisory Board will continue to monitor developments critically in 2022 in order to perform its supervisory 
duties optimally.

Entrepreneurial, reliable, passionate and committed
The Supervisory Board would like to thank all our passionate and committed Family members that helped 
ROTO to further strengthen its position in 2021. The volatility of the current economic developments will still be 
reflected in the sectors where ROTO does business. However, the management teams of the Business Units feel 
strongly committed to our ROTO Strategy House, which gives us confidence.

Uitgeest, 10 May 2022

The Supervisory Board 
Coert Zachariasse, Chairman 
Heleen Cocu-Wassink
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Consolidated balance sheet as at  31 December 2021
before prof it  dis tr ibution

ASSETS (x € 1,000) 31 December 2021 31 December 2020

FIXED ASSETS 

Intangible fixed assets 12,023 0 

Property, plant and equipment 75,059 43,758   

Financial fixed assets 816 430   

CURRENT ASSETS

Inventories and work in progress 53,594 45,254   

Receivables 37,253 19,323  

Cash and cash equivalents 29,042 16,603   

Total 207,787 125,368   

EQUITY AND LIABILITIES (x € 1,000) 31 December 2021 31 December 2020

OWN EQUITY 80,139 68,331

MINORITY INTERESTS 11,239 7,205

PROVISIONS 8,267 2,818   

LONG-TERM LIABILITIES 39,508 13,348

SHORT-TERM LIABILITIES 68,634 33,666  

Total 207,787      125,368



118

(x € 1,000) 2021 2020

Net turnover 195,319 146,433 
Direct costs of sales 152,873 124,856 

Gross profit 42,446 21,577 

Sales expenses 931  448 
Other operational expenses 20,885 16,576

General expenses 21,816 17,024  

Operating result 20,630 4,553 

Interest result and related income and costs (627) (904)

Result on ordinary activities before tax 20,003  3,649 

Taxation on result on ordinary activities (4,514) (1,303)

Result participations 245  24 

Result on ordinary activities after tax 15,734 2,370   

Minority share (4,034) 1,001

Net result after taxation 11,700 3,371  

Geconsolidated prof it  and loss account 2021
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(x € 1,000) 2021 2020

Cash flow from operating activities 17,811    12,398   

Cash flow from investment activities (33,332) (4,810)

Cash flow from financing activities 27,592 (1,873)

Net cash flow 12,071  5,715 

Translation differences 368  (766) 

Increase / (decrease) in cash and cash equivalents 12,439   4,949  

Balance as at 1 January 16,603  11,654 

Change 12,439  4,349 

Balance as at 31 December 29,042  16,603 

Auditor’s report
The figures included in this summary consolidated financial statements were taken from the financial 
statements filed with the Chamber of Commerce. For a complete picture we refer to the 2021 financial 
statements filed for Roto B.V., for which Mazars Accountants N.V. issued an unqualified auditor’s report on  
10 May 2022. The auditor did not perform any work on the figures included in this annual report summary.

Consolidated cash f low statement for 2021
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ROTO

Molenstraat 28
NL-1911 DA Uitgeest
Netherlands

rotogroep.nl

DE BOER STAAL

Molenstraat 28
NL-1911 DA Uitgeest
Netherlands

deboerstaal.nl

DE BOER SNIJBEDRIJF

Molenstraat 28
NL-1911 DA Uitgeest
Netherlands

deboersnijbedrijf.nl

STACO HOLDING

Molenweg 1
NL-5953 JR Reuver
Netherlands

staco.eu

STACO NEDERLAND

St. Jozefweg 68
NL-5953 JP Reuver
Netherlands

stacoroosters.nl

STACO BELGIUM 

Frankrijkstraat 11
B-9140 Temse
Belgium

staco.be

STACO DEUTSCHLAND 

Erftstraße 19
Giesenkirche
D-41238 
Mönchengladbach
Germany
staco.de

STACO GRATINGS UK

Suite 9 Ashford House
Sir Thomas Longley Road
Rochester, Kent ME2 4FA
United Kingdom
stacogratings.co.uk

STACO POLSKA

ul.Fabryczna 8
PL-32-005 Niepołomice
Poland

staco.pl

DEJO METAALINDUSTRIE

Ambachtsstraat 3
NL-8471 AA Wolvega
Netherlands

dejo.nl

ROTO BUSINESSES
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ROTOCOAT HEERHUGOWAARD

Edisonstraat 2
NL-1704 RL 
Heerhugowaard 
Netherlands
rotocoat.nl

ROTOCOAT WOLVEGA

Ambachtsstraat 3
NL-8471 AA Wolvega 
Netherlands

rotocoat.n

ROTOCOAT DIEREN

Kanaaldijk 40
NL-6956 AX Spankeren 
Netherlands
 
rotocoat.nl

ROTOCOAT KAMPEN

Veldoven 11
NL-8271 RT IJsselmuiden 
Netherlands

rotocoat.nl

REZINAL

Dellestraat 17
B-3550 Heusden-Zolder
Belgium

rezinal.be

ROTO BUSINESSES

PRESTIA PRO

27 bis avenue des  
frères Rey
La Chapelle Caro
56460 VAL D’OUST
France
prestia.fr

PRESTIA SBG

4 ZI de la Gare
La Chapelle Caro
56460 VAL D’OUST
France
prestia.fr

PRESTIA GK & PRESTIA MP

ZA de Kérangueven
29460 HANVEC
France

prestia.fr

PRESTIA G29 & PRESTIA CRC

ZA de Kérangueven
29460 HANVEC
France

prestia.fr

PRESTIA GCX & PRESTIA GN & PRESTIA APY

ZI du Bois de l’Arc
76760 YERVILLE
France
prestia.fr



ROTO B.V.
Molenstraat 28 • NL-1911 DA  Uitgeest
T +31 251 362 280
E info@rotogroep.nl
www.rotogroep.nl

Thank you for tak ing the t ime to read our annual 

repor t .  We look for ward to seeing you soon.


